
10 WAYS TO 
David Ogilvy

Over the course of 
a career that spanned 
50 years and included
$100 million worth of 
advertising, David Ogilvy 
developed some firm 
views on the discipline. 

Commit one of these 
copywriting crimes and 
you just might find 
yourself on the receiving 
end of a stern memo or 
a handwritten note 
scribbled on a scrap of 
paper from David.

The best way to honor 
this advertising legend? 
Behave as if he’s looking 
over your shoulder.

Get the whole story at
copyblogger.com/
ogilvy-copywriting-crimes/

1.  Be boring

2.  Sling mud at competitors

3.  Write copy that lacks charm

4.  Break a promise

5.  Use Jargon

6.  Be a weasel merchant

7.  Feature self-justifying

 research

8.  Write copy that fails to 

make the Cash register ring

9. Demonstrate Incompetence 

in the advertising  business

10. Be an Obstinate creative 

 person
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